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THE PLAYBOOK

Create Great First Impressions

Play the Long Game

Engage for Success

Comply with the Rules




Create Great First Impressions



Modernize Your Google Listing

Revitalize your Google listing to reflect your
professional image. Update your business
information, including contact details,
hours of operation, and services offered.

Use high-quality images and compelling

descriptions to stand out from competitors.

Embrace modern design elements and
ensure consistency with your brand

identity across all platforms.
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Example Google Business Profile

Create Great First Impressions

Google Find and manage your business

The Boutique X
Q Type your business name ‘
The Boutique ﬁ
43 kk k% (7)

6 Front St, Salem, MA 01970,

P Can't find your business?

OVERVIEW REVIEWS PHOTOS ABOUT

Add your business to Google Enter your
< A" n .
g 9 g g firm’s name

Q 6 FrontSt, Salem, MA 01970,
USA

TheAdviserMagazine.com
482 Main St, Huntington, NY 11743, USA

OVERVIEW REVIEWS PHOTOS ABOUT

®© © ® ®

Google may require you to verify your
business so follow their verification process - = &W .|
7

carefully.
<

482 Main St, Huntington, NY |lnSt
11743, USA


https://business.google.com/create

Play the Long Game



Play the Long Game Customer Reviews Should Not Be Edited

Your business on Google Profile Strength () .

1l 243 customer interactions Complete Info

) = & ~ .

Edit profile Read reviews Messages Photos Performance Advertise

o o 3 2 @

Edit products Bookings Add update  Askforrevie...

&  Get more reviews

Give customers a link to review your business on Google

Reviews build trust and help your Business Profile stand out to customers on Search and Maps

The SEC and professional organizations have © Email @ Whatsapp () Facebook

nuanced rules about testimonials or asking N

for reviews. It is best to consult with an https://g.page/r/CahCtsMZJTDTEBM/review |0

experienced marketing firm to remain /

complia nt. —‘\ Learn more about best practices for asking for reviews, and what to do about negative reviews
(X I



P|CIy the Long Game Profile of LinkedIn Users

91.8% of Google Searches Are Long Tail Keywords

=100 100-1,000 1000-10,000 10,000+
(LOMG TR

Examples of better keywords

Financial adviser in CA that is experienced in

If you want to buy Google Key Words, retirement panning
consider using a long tail keywords which
are longer phrases that users are likely to /
search for. They are more targeted and less _‘\ + Attorney in NY that specializes in family law
expensive. @ Source: Statista Feb 2023.

:

Tax attorney with estate experience in Oklahoma



Engage for Success



Post Insights Using Third Party Content

Featuring content from trusted online publications like
TheAdviserMagazine.com, WSJ, and Bloomberg.com on
your website offers numerous benefits. It boosts credibility
by aligning your brand with respected sources, provides
valuable insights to visitors, and enhances SEO through
quality backlinks and relevant content. Lastly, featuring
updated content can improve your Google search ranking

and make you a trusted source.

THE WALL STREET JOURNAL
:

Kiplinger




Include Backlinks on your site.

TheTAx'AdViser-com @{5}8

Backlinking to trusted sites like 401kPlanAdviser.com and RetirementPlanAdviser...

RetirementPlanAdviser.com establishes your website as a = 1800AQviser....,

valuable resource, even for visitors not yet ready to ATheAdviser...
22 AskMyCounsel...

engage directly. It enhances your credibility by providing 2 TheDivorce-Atformey:

authoritative references and positions your site as a go-to JCCOLLEGE-ADVISER com
O PlanAdviser.on

destination for reliable information in your industry.

Backlinks can foster positive relationships within your Medic are g oV

industry and potentially leading to reciprocal linking

opportunities boosting your Google search rankings.

Social Security




Comply with the Rules



How to Request Google Review a Post

Comply with the Rules

What's wrong with this review?

OV;-VW < Reviews ) About @ This review is not relevant to this place
° @ @ @ @ (O conflict of interest

Directions Save Nearby Send 10 Share

phone Offensive or sexually explicit

O
O Privacy concern
O

Legal issue

How to delete google reviews posted by others?

1. Sign in to your Google Business account.

2. Open Google maps and search for your business name.

3. Click on the “Reviews" tab on Google's review page.

4. Locate the review you want to remove.

5. Click on the three-dot menu in the top right corner of the review.
6. Select the Report Review option.

7. Follow the prompt “What's wrong with this review?".

8. Report the review to Google.

Thank you!
EXe rcise common sense When requeStl ng The review has been reported. If we need further

G 00 g I er eVi ew he g ativ e f ee d b a C|( clarification, we might follow-up with you via email.




Do not buy Google Reviews

While new SEC rules and regulations permit the
use of testimonials and endorsements in
marketing, bar associations often enforce
stricter regulations. Buying reviews may not
only violate legal standards but also
compromise the integrity of your business

reputation.

Examples of Violations of Google Policies

* Offering incentives or compensation in exchange for reviews.
* Posting fake reviews or using review-generating services.
* Soliciting reviews from individuals with a conflict of interest.

* Posting offensive, inappropriate, or irrelevant content in
reviews.

* Reviewing a business multiple times from the same account.
* Using fake accounts to manipulate review scores.

* Reviewing a business you haven't personally experienced
with.

* Posting reviews that contain personal attacks or
discriminatory language.

* Attempting to manipulate or deceive customers by creating
fake positive reviews.

* Reviewing competitors' businesses to undermine their
reputation.



SUMMARY

Google

Your Google strategy should be part of
your integrated Fee-Only branding and

marketing efforts.

Consider partnering with a marketing
and design agency that possesses

industry expertise to propel your growth.

&Fee()nlyl\/larke’ring%

WHAT DO YOU DO FOR GROWTH?
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WHAT DO YOU DO FOR GROWTH?

Are You Ready to Grow?

Visit FeeOnlyMarketing.com

and Schedule a Free Consultation

This Social Media Guide Is Provided With Compliments
from FeeOnly Marketing.com



https://feeonlymarketing.com/

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17

